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From: Piyasak Ukritnukun (NTL)
Sent: Saturday, August 17, 2019 8:35 AM
Subject: Book

Ok I slept on it:
| think the end of the ™bads section should go something like this:

This book is not intended to scare you away from debt. We aren’t encouragin
to have a dull and boring life, because that goes against human nature.

Not everyone is fit to live like a monk. most people’s lives don’t get ruined wit
one big decision«but as a result of small decisions that go unnoticed. Spend
here, borrow a bit there. What we want for you is to go through life recognizin
that everyone wants your money, and they will make it deceptively easy for y
buy today, often by spending future money you haven’t yet earned. Future m
is not unlimited. But in the end, nothing in life is free. And there are no shortc
If life is a marathon and the end of the race is a good life with health and hea
relationships, along the way are many distractions that will entice you to get c
track and you may never finish the race. Imagine what you want life to be like
when you are 60 and realize that getting there is not automatic. Now flip

the book over and learn about the behaviors that will help you lead a good life

for the good half of the book, should we separate into the sections:
Spending

Borrowing

Saving

Other

Feel free to comment

Rgds,

Noom



) :I'_'%O




oo ...T
Sfc -
Se
< f e
E .
E-.
€
€
ot fo E

. ..T
-+ .
S
f €
&

€ o, f
<... oo
€ B..

192



HAPPINE&E




TAKING CARE

9 NTLer




NTLs THEEADEBF
TITLELOARUSINES




NTLIHEL

FORWA

LIFE MO







Augmente® Brett King
Bank 4.® Brett King

Creativity, Inc. : Overcoming the Unseen Forces That Stand in the Way of
True Inspiratig® Ed Catmull

Delivering Happiness: A Path to Profits, Passion, aftdTRumpétseeh
Execution The Discipline of Getting Things Done - Larry Bossidy & RamCharan
How to WO®/Adrian Swinscoe

Portfolio of The Pedparyl Collins, Jonathan Morduch, Stuart Rutherford,
Orlanda Ruthven, Jony Ive

Scrum: The Art of Doing Twice the Work in HaK feéf Batberland
Start with WH® Simon Sinek

The Genius Behide Apple’s Greatest®iloshunder Kahney

The Happiness Hypothelsathan Haidt

The Lean Start@®gEric Ries

Thinking, Fast and Slolyaniel Kahneman

Too Many Bosses, Too Few [@&igesv Peshawaria

Tribal Leadership: Leveraging Natural Groups to Build a Thriving Organiza
tion- Dave Logan , John King & Halee Fischer-Wright

Who Moved My Che®sgflencer Johnson, M.D.



Who Says Elephants Can’'t hoe®s V. Gerstner,Jr.
SUPER LEADER E>= -f++ £ -
Super Productive> <€

o oo « €7 (The Small Big) -1 .-
Steve J. Martin, Noah J. Goldstein, Robert B. Cialdin £ « ce f ,»

® , F Google -1 ,- LaszloBock f ¢ ,efe "
t, ...Efe ~ Z :StealLike an Agtigt , - AustinKleon t+ -0 f€
e ® % ,- Annette Simmons f ¢ €+ ¢, < f€-

e o f & -1, -JonGordon,MikeSmith £« € 3 « o0&
o f e ‘,f ® % ,- Simon Sinek I ¢ e
, E o seee SEAL- I , - Jocko Willink («CE
(i )¥e > f €

¥ ., ¢ High Performance Habitst , - : Brendon Burchard (
fooDte -
. [ f* ... fo :LeadersEatlLastt ,- SimonSinek ¥ ,> -

coo Yoo fo€i .. G -1 ,-o. €2 ¢

E € f ¢ :TheLean Startup ¥ ,- Eric Ries
:I: . ’o.:t o"
€ T , : THE LEADERSHIP JOURNEY , , f

, ), Leif Babir







	ส่วนหน้าP01-07_Edit_03-2020
	บทที่ 1_P08-44_Edit_03_2020
	บทที่ 2_Edit_03_2020

